
BRAND GUIDELINES



LOGO USAGE



TAGLINE USAGE

F o l l o w i n g  a r e  e x a m p l e s  o f  h o w  t o  u s e  t h e  t a g l i n e .  P l e a s e 
f o l l o w :

N o t e :
• T h e  F  a n d  t h e  M  s h o u l d  a l w a y s  b e  c a p i t a l i z e d
• T h e  w o r d  F i n a n c i n g  s h o u l d  a l w a y s  b e  u s e d

E x a m p l e s :
• T h e  C R E  F i n a n c i n g  M a r k e t p l a c e
• T h e  C o m m e r c i a l  R e a l  E s t a t e  F i n a n c i n g  M a r k e t p l a c e



BRAND COLORS



COLOR USAGE

Use more of these. Some of these. A little of these.



T YPEOGRAPHY

abcdefghijklmnopqrstuvwxyz
~!!@!$#%$&^

abcdefghijklmnopqrstuvwxyz
~!!@!$#%$&^

Circular Std / Book

Circular Std / Bold



T YPEOGRAPHY

abcdefghijklmnopqrstuvwxyz
~!!@!$#%$&^

Avenir LT Std / 35 Light

Used in tagline, tracking 100

meet your deals .



GRAPHICS





PHOTO ST YLE



WEBSITE



BLOG VET TING SOP

Between Grammarly & using all of the settings in Word’s spelling and grammar, the two 
usually catch 99% of punctuation errors, run-on sentences, passive voice, etc... Before 
accepting a final draft, let’s review it in those two systems.

Metrics should be:

Fleisch Reading Ease = > 65

Fleisch-Kincade Grade Level = 9 – 12. (Above 12 are mostly scientific articles or similar. 
Most of ours should be 9-10).

Passive sentences = < 10%

We will evaluate drafts on this scale and ask it to adhere to these metrics before sending 
content to us for review. If the article doesn’t meet these metrics, we will send it back for 
revisions. 



CALL TO ACTION
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